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Text
Nokubonga Thusi

emper the balmy

weather by
escaping to the flowery
fields of Grasse with
the |atest iteration
of Dior's J'adore
fragrance. Thanks to
a perfumery technigue
called enfleurage,
which keeps the scent
of floral notes true to
nature, the senses are
treated to an Intoxi-
cating dose of Grasse
tuberose, Sambac
jasmine, ylang-ylang,
centifolia rose and lily
of the valley that layer
creamy and heady on
the skin. With a base
of sandalwood, expect
to leave a lingering trail
of “come hither”
wherever you go.
J'adore EDP Infinis-
sime, 100m!i, R3 455
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Blouse, R7 195, Boss, 011 884 1437; Marc Jacobs sunglasses, R2 740, Safilo, 011 584 9600
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product of its surroundings as the glob-
about the names, uses and origins of active ingredients.

al pandemic, mandatory lockdowns and
We know that hyaluronic acid is hyaluronic acid, no matter whose
| I\I S /ZI name Is on the bottle. Formulas may vary, but once extracted, It IS
what it is, and it does what It does, so to speak.

hair-salon shutdowns ushered in the appearance of
at-nome cuts and styling as the hair du jour. Brit-
Ish-born hairstylist and session stylist backstage at
this season’s fashion weeks, Guido Palau, shares Now that we've peeled back the curtain, you'd think brand
some insights. “[At Dior], Maria Grazia talked perception wouldn't matter much anymore. Alas, it does, because
about the idea of a woman doing her hair at home. if it didn’t, we wouldn’t be sleeping on the incredible South African
The idea of just doing two messy braids without skincare brands delivering world-class performance without the
being very well done and then pinning them up —— hefty taxes and fees that accompany our habit of shipping things in.
together, leaving those flyaways and just putting Modupe Oloruntoba My bathroom shelf is evidence: Glossier, The Ordinary, and Neal's
the scart onto the hair. When you put it together Yard are all residents — bought while travelling or brought back for
with these gorgeous clothes and it's under the Dior me by friends. The more | think about the future, however, the more
umbrella, it's very amped up. But, actually, the hair want the things | use to travel shorter distances (and burn through
itself Is very easy and feminine. It's something a ess fuel) to get to me; the more | want an experience with a brand
woman could do at home. | think with the Inclu- that's more cool-girl-next-door than a world away; and the more
sion, In all the shows, of diversity and personality, care about keeping my hard-earned money on our continent — It
there's a sense of the haircut almost looking a little not in our country.
There may be no cure for the human condition of desiring that
which 1S out of our reach, but there are a few solutions in our own
packyard for acne, dullness and hyperpigmentation. Many have

- ngredlent transparency nas changed how we approach

homemade. kEven though they are done by me, a

professional, they feel easy. As soon as something I'IT'}“
feels like it's being worked on by a hairdresser, it OV EIR=

can look a little old,” Palau says. ST"I‘I., . neen developed by scientists and doctors who deal with our skin
Easy-textured, individualised hairstyles that BPRRREBECTEEDD Y i in our climate every day. A while ago, it could be argued that we
looked like models could have done them at home BRARRR O E simply didn’t have the option if we wanted great ingredients in great
sans stylist — yet still put together and full of move- AS‘V.'I‘"- - formulas in great bottles (because, let's face it, we're all suckers for
ment, despite being visually structured — breathed < b b = nackaging), but that's no longer the case.
ife | I’C[) th 'dg fh y ving It pilit I"}IAT = | Gl i IgL d f : dvant ' Isabl
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:)raf icality and a space in our daily lives | TEXT.JI' = _ Vfra gm;, alrger marketing budgets in s ronger currenc gs, mas
Even though they were extreme haircuts, | T“A‘T .}Elil‘q = i B sive distribution networks and our long-standing perception that,
L . N\ o . o
wanted them to have a very easy finish, which D“.I'I's | 2 when it comes to beauty, foreign Is better. Local brands have other
feels very modern. So it was key for me, how | A“I. ' things going for them: consumers who are prizing effective formu-
finished the hairto make it look kind of easy within Ll‘vﬁl'qu as over marketing, the equalising potential of social media, and
the extremity of the haircuts,” Palau says. - carbon-footprint awareness. Let's start exploring — Africa is the
't seems the idea of "bad hairdays” Is no more. -1 new wave anyway, and it would be weird It we were |late to our own
The "runway approach” to at-home styling saw /I/ZIYS O party.
models walking out with simple cornrows, which f you love the simplicity of the potent formulas and single-active
, , GHD ambassador . . _ . ,
would typically be done as a protective style be- duido Palau S |_| % O S serums from brands like The Ordinary and The Inkey List, you'll love
fore installing a wig. There were also easy pinned- Skin Functional and its R200 to R550 price range. Target hyper-
up boho-braids, jagged shags and mullets with I_ /I/ nigmentation with a 2% Alpha Arbutin formula, or repair your skin's
malleable texture. Also spotted were overgrown | - Trend: _ | barrier with their squalane-based Biphasic Facial Oil.
| | Laiggez-faire locks Prep is key: Uce mois- . . .
fringes that slightly covered eyes or were noncha- ture-rich products con- Calling all K-Beauty fans: consider adding some homegrown
lantly swept along the temples like curtains — or At_m;h;eg't?;;%tgfy taining hyaluronic acid. hydration to your extended routine with some mists. Local cult fa-
the new "cool girl, wet textured hair”, as seen at nonchalant styling [netead of rubbing into vourite SwiitchBeauty actually makes its popular fragrance-free
g y y PO g
Chloé and Versace, which looks slightly tousled Easees the skin, warm between #SuperHeroSpray, featuring polyglutamic acid, in Korea. There’s also
and as if straight out of the shower. Boss, Prada, i - e R Suki Suki’s Papaya Rose Hydrating Facial Mist, a cell-turnover-accel-
Dolce & Gabbana, Dior, ntothe gkin | | | |
Valentino Focus on high points: erating combination of rose water and papaya enzymes, now easily ac-
Try applying a cream cessible at good old Woolies. There's plenty on offer it you re lookingto
e highlighter orn chesk- invest in higher active percentages for results with more impact. Skin
|a”ambpte'i”;‘;| :ﬁw 4 bones, the nose bridge, ngredients (sk.in) is a line developed by Cape Town-based aesthetic
FROTESSIoNAL A Achne ] sides of the forehead - " ; - " -
medical practitioner Dr Alek Nikolic. The products are described as
and browbone before . L o . _
1. Stila Heaven's Hue Highlighter in Kitten, R610, woolworths.co. Burppieheideg cardio for your complexion”. Their safe-but-potent formulas feature
za 2. Luma On The Glow Hignlighter Stick in Blushed Nomad, ’ ' ’ maximum-strength concentrations of vitamin A, vitamin C and sali-
2350, splush.co.za 3. Bobbi Brown Lip Gloss in Crystal, R370, Gl“T “Il’ — T grt o b s e sl s ”
pobbibrown.co.za 4. Label M Fashion Edition Heat Protection }ixppiya SELELERA, | Ry IGaelin BUPRETIeE QY Tpaldistllh Rl el SeteiT e
Mist, R295, haircare.co.za 5. GHD Helios Hairdryer, R3 000, e, TORS oM TR Ao In addition to skincare, if you're into the contemporary genderless
ghd.coza 6. Colab Tropical Dry Shampoo, R85, clicks.co.za BLLOVET, SRRy approach to fragrance, trade your next Byredo refill for a fresh,
- lightly and bullding up - belpactt Tosbs . £ M- t
O‘i(ﬁ :—E—: ) e G WLETE |nlr|gumg Com |Pa on by Jo anrjesj uEg pe“ umeryl pa men’ .
O "5z y ©- needed. Shear out With names like “Page 128 Was Missing” and “Forgetting Sandra’s
| foundation by mixing Emails’, the range Is grounded in plant-based extracts derived from
WL S Lol SO e moss, peppers and various woods, with additions including violet
UgIan priaal Bl leaf, ink, jasmine, ambergris and incense.
Layer for dimension: , . .
L ayer cream high- Other brands to check out when you're scrolling for something
lighters with different new include Skoon, Skin Creamery, Lulu & Marula, Wass Skin,
__ unidertones, such as & Mesh & Bone, and Kudu.
highlighter with a pink
=. R or gilver undertone and { 0 i1 & SKOON.
= one with a yellow or gold N At R
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Elevate eyes: Tap e L s
some highlighter, clear ”'%'—1--- 5 Vitamithil
(l - balm, or a glogs onto ' ' e S
the centrs of the eyelid. S_“ppm | i
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1. High Shine Lip Gloss in Black Glass, R159 2. Shimmer Cream Pot in Obsidian, R159 3. Velvet WEIAIT] WIer] pelred 1. Wass Skin Food Summer Cool Comfort Body Balm, 100ml, R280
Touch Lipstick in Amore, R160 4. Dual-Ended Colour Stick in Bashful R180; all products, with glossy or talmy 2. Skoon Skinside Out Sensitivity All-in-one Beauty Smoothie, 10x7g, R550
Sir John x WBeauty, woolwortns.co.za leznrresonthe ligs. 3. Mesh & Bone Vitamin C Multipurpose Skin Booster, 100g, R380
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